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Register  On- l ine !
F o r  t h e  f i r s t  t i m e  e v e r,  K e n t u c k y  C r a f t  M a r k e t i n g  P r o g r a m  i s  n o t

t a k i n g  r e g i s t r a t i o n  f o r  K e n t u c k y  C r a f t e d :  T h e  M a r k e t  v i a  s n a i l  m a i l .
R e g i s t e r  f o r  t h e  2 0 0 5  M a r k e t  b y  v i s i t i n g  o u r  w e b  s i t e  o r  c a l l i n g  8 8 8 - 5 9 2 -
7 2 3 8 ,  e x t .  4 8 0 1 .   T h e r e  a r e  m a n y  e x c i t i n g  c o m p o n e n t s  o f  t h e  u p c o m i n g
M a r k e t  a n d  w e  h o p e  y o u  w i l l  t a k e  j u s t  a  f e w  m i n u t e s  t o  r e v i e w  a n d  p l a n  t o
b e  a  p a r t  o f  t h e m  u p o n  r e a d i n g  t h i s  a r t i c l e .

O u r  w e b  s i t e  i s  www. k y c r a f t . k y.gov.  O n c e  t h e r e :

• C l i c k  o n  W h e r e  T o  B u y  i n  t h e  m e n u  o n  t h e  l e f t  s i d e
• N e x t  c l i c k  o n  T h e  M a r k e t
• C l i c k  o n  I n f o r m a t i o n  f o r  T r a d e  B u y e r s  &  t h e

P u b l i c  w h e n  i t  p o p s  u p
• N o w  c l i c k  o n  t h e  b l u e  t e x t  o n  t h e  r i g h t  s i d e  t h a t  r e a d s

R e g i s t e r  N o w  t o  a t t e n d  T h e  M a r k e t

 E n t e r  t h e  r e q u e s t e d  i n f o r m a t i o n  r e l a t i n g  t o  y o u r  b u s i n e s s  i n  t h e
s p a c e s  p r o v i d e d  a n d  h i t  s u b m i t .  T h a t ' s  a l l  i t  t a k e s !  L o o k  f o r  c o n f i r m a t i o n
e - m a i l  s h o r t l y  o r  i f  y o u  r e g i s t e r e d  o v e r  t h e  p h o n e ,  a  c o n f i r m a t i o n  l e t t e r  w i l l
b e  s e n t  t o  y o u  v i a  U . S .  m a i l .  H o p e f u l l y  t h i s  c h a n g e  i n  r e g i s t r a t i o n   w i l l
s i m p l i f y  t h e  p r o c e s s  a n d  c o n s e q u e n t l y  t a k e  u p  l e s s  o f  y o u r  v a l u a b l e  t i m e .
B u y e r s  w i l l  r e c e i v e  a  b r o c h u r e  i n  t h e  m a i l  a s  a  r e m i n d e r  t o  r e g i s t e r  f o r  t h e
M a r k e t  i n  o n e  o f  t h e  m a n n e r s  d e s c r i b e d  a b o v e .

2005  Marke t  Rack  Cards  Ava i l ab le

We would  love  to  send  you  severa l  o f  these  co lor fu l   4"w  x  9"h
cards  for  your  s tore .  Use  them a t  po in t  o f  sa le  to  le t  cus tomers  know how
they  can  meet  some o f  the  bes t  c ra f tspeop le ,  2 -D  a r t is ts ,  au thors ,
music ians,  and food producers  in  Kentucky and the  reg ion.  Contact  Beau
Haddock ,  Med ia  Communica t ions  &  Marke t ing  a t  888 -592 -7238 ,  ex t .  4817 ,
to  le t  h im know how many you need.  Each card  o f fers  $1  o f  adu l t
admission.  Chi ldren 15 and under  are  FREE.



Kentucky  Ar t i san  Cente r  a t  Berea
Bes t  Se l l e r  L is t

T h e  N e w  Yo r k  T i m e s  d o e s n ' t  h a v e  a n y t h i n g  o n  u s .  We  t h o u g h t  y o u  m i g h t  a p p r e c i a t e
s e e i n g  w h a t ' s  s e l l i n g  a t  K e n t u c k y ' s  l a r g e s t  s t a t e - r u n  r e t a i l  s p a c e .  T h e  K e n t u c k y  A r t i s a n
C e n t e r  o p e n e d  i n  t h e  s u m m e r  o f  2 0 0 3  w i t h  m u c h  f a n - f a r e  a n d  a n t i c i p a t i o n .  W i t h  o v e r  5 , 0 0 0
s q u a r e  f e e t   o f  s h o p p i n g  a n d  e x h i b i t  s p a c e ,  t h e  C e n t e r  s e r v e s  a s  a  g r e a t  t e s t i n g  g r o u n d  f o r
n e w  p r o d u c ts  a n d  c u r r e n t  m a r k e t  t r e n d s .  R e c e n t l y,  Vi c t o r i a  F a o r o ,  E x e c u t i v e  D i r e c t o r,
r e p o r t e d  n u m b e r s  t h a t  f a r  e x c e e d  e x p e c t a t i o n s  p r i o r  t o  t h e  C e n t e r ' s  o p e n i n g .  R e c o r d s
i n d i c a t e   t h a t  m o r e  t h a n  1 2 5 , 0 0 0  v i s i t o r s  h a v e  e x p l o r e d  t h e  a m m e n i t i e s  o f  t h e  C e n t e r  ,
w i t h  t o ta l  a n n u a l  s a l e s  e x p e c t e d  t o  e x c e e d  $ 1 , 0 0 0 , 0 0 0   b y  t h e  e n d  o f  D e c e m b e r.  T h o s e
n u m b e r s  c r e a t e  a n  a v e r a g e  s a l e  o f  $ 8  p e r  v i s i t o r.

Here 's  wha t  made  the  Top  Ten  Bes t  Se l l e r  L is t :

TOP RANKING BASED ON QUANTITY  SOLD
#1  Assorted KY postcards

# 2  K Y  w i l d f l o w e r  m a g n e t s

# 3  W o o d e n  s n o w f l a k e  o r n a m e n t s

#4   Rock  candy  swizz le  s t i cks

# 5   S p o o n b r e a d  m i x  ( 5 . 5  o z .  p a c k a g e )

#6   Cornshuck  l i l l i es

# 7   S m a l l  c o r n s h u c k  a n g e l s

#8   Cornshuck  i r is

#9   B lue  Monday  candy  bars

# 1 0  M i n i  w o o d e n  t o y  v e h i c l e s

T O P  R A N K I N G  B A S E D  O N  S A L E S  D O L L A R S  G E N E R A T E DT O P  R A N K I N G  B A S E D  O N  S A L E S  D O L L A R S  G E N E R A T E DT O P  R A N K I N G  B A S E D  O N  S A L E S  D O L L A R S  G E N E R A T E DT O P  R A N K I N G  B A S E D  O N  S A L E S  D O L L A R S  G E N E R A T E DT O P  R A N K I N G  B A S E D  O N  S A L E S  D O L L A R S  G E N E R A T E D

# 1   K Y  w i l d f l o w e r  m a g n e t s

# 2   A s s o r t e d  m i n i  w o o d e n  h a t s

# 3   W o o d e n  l a d d e r b a c k  r o c k e r

# 4   S m a l l  c o r n s h u c k  a n g e l s

# 5   W o o d e n  s a l a d  t o n g s

#6  Assorted KY postcards

#7  Fo ld ing  baske ts

# 8   B e e s w a x   o r n a m e n t s

# 9   L a r g e  c h i l d r e n ' s   t e e  p e e

# 1 0   S t a r f i s h  p a p e r w e i g h t

*Vendor  In fo rmat ion  fo r  above  products  can  be  ob ta ined  f rom Va l lo r ie  Henderson  a t  KCMP o f f i ces



Who Cares

About  Trends

A n y w a y ?

Trends  a re  a  t r i c ky  concep t
when  i t  comes  t o  a r t  and  f i ne  c ra f t .
C ra f t speop le  dea l  w i t h  t r ends  i n  many
d i f f e ren t  ways  -  f r om  i gno r i ng  t hem,  t o
o f f e r i ng  t he i r  un i que  i n t e rp re ta t i ons ,  t o
f o l l ow ing  t hem to  t he  l e t t e r.  On  one
hand ,  c ra f t speop le  p r i de  t hemse l ves
on  c rea t i ng  t r ends  w i t h  t he  cu t t i ng -
edge  wo rk  t hey  do .  On  t he  o the r  hand ,
t hey  need  t o  make  a  l i v i ng .

 The  c ra f t  ma rke tp l ace  i s  no t
t he  ma ins t r eam marke tp l ace .  F i ne
c ra f t  p roduc t s  a re  a t t r ac t i ve  t o  l e ss
than  two  pe rcen t  o f  t he  buy i ng  pub l i c .
H i s t o r i ca l l y,  mos t  a r t  has  no t  been
marke t  d r i ven .  Tha t  i s  as  r e l evan t
t oday  w i t h  co l l e c to r s  and  re ta i l e r s  as  i t
was  i n  med ieva l  t imes  w i t h  t he  chu rch
( t hen  t he  so l e  unde rw r i t e r s  o f  a r t )  o r
du r i ng  t he  Rena i ssance  w i t h  wea l t hy
a r t  pa t r ons .

 The  ex ten t  t o  wh i ch  t r ends  p l ay
a  pa r t  i n  t he  c rea t i on  o f  a r t i s t s '  wo rk
seems  t o  depend  on  t he  venues
th rough  wh i ch  t hey  choose  t o  se l l  i t .
Exh ib i t o r s  a t  handc ra f t ed  who lesa le
g i f t  shows  can ' t  a f f o rd  t o  i gno re  t r ends .
They   m igh t  choose  t o  pe ruse  ma i l
o rde r  ca ta l ogs  and  i n t e r i o r  des i gn
magaz ines  t o  see  wha t  t r ends  a re  ou t
t he re ,  and   t a i l o r  t he i r  new  co l o r
schemes  o r   t hemes  a round  wha t
they ' ve  seen .  They  don ' t  f ee l  t he  need
to  apo log i ze  f o r  i t ,  t hey  j us t  need  t o
c rea te  wha t  peop le  a re  l ook i ng  f o r.

Re ta i l e r s  need  t o  be  equa l l y
savy  on  t r ends  i n  o rde r  t o  o f f e r  t he i r
buy i ng  pub l i c  wha t  t hey  wan t .The  o l d
say i ng  o f  "  I t  t a kes  one  t o  know  one "  i s
t r ue   and  t h i s  i s  one  sma l l  way  i n  wh i ch
bo th  camps  can  wo rk  t o  es tab l i sh
t r us t i ng  bus i ness  r e l a t i onsh ips  t ha t
l as t  a  l ong  t ime .

  Mos t  c ra f t  i ndus t r y  expe r t s
f ee l  t ha t  i f  t he  c ra f t  f i e l d  i s  t o  g row  and
become  even  more  r e l evan t  i n  peop le ' s
l i ves ,  a t t en t i on  mus t  be  g i ven  t o
consumer  t r ends .  T rends  a re  caused
by  wha t  i s  happen ing  i n  t he  wo r l d ,
such  as  an  ag ing  popu la t i on ,  r eac t i ons
to  t he  p ressu res  o f  t echno logy,  e t c .  A l l
o f  t hese  t r ends  on l y  suppo r t  ou r  cause
fo r  t he  impo r t ance  o f  one -o f - a - k i nd ,
beau t i f u l  wo rk  i n  ou r  eve ryday  l i ves .

CRAFTS IN  FOCUS:

Are  You  Ready  For

Chr is  Moose?
Ga i l  Cohen  Des igns  i s !  When  asked

recen t l y  abou t  new  p roduc t s  f o r  t he  upcom ing
ho l i day  season ,  f i be r  a r t i s t  Ga i l  Cohen   p roud l y
d i sp l ayed   t he  newes t  des i gn  mo t i f  f o r  co l o r f u l
un i on  su i t  t ype  l ong  j ohns  i n  he r  l i ne  o f  ba t i k
c l o t h i ng  and  t ab l e  l i nens .  Based  i n  Lex i ng ton ,
Cohen  i s  o r i g i na l l y  f r om  New Yo rk ,  bu t  became  a
Ken tucky  r es i den t  many  yea rs  ago  when  he r
husband  j o i ned  t he  f acu l t y  o f  t he  Un i ve r s i t y  o f
Ken tucky.  Tw ice  a  yea r  t he  B rook l yn  na t i ve  re tu rns
to  he r  home  s ta te  t o  pa r t i c i pa te  i n  Ken tucky  C ra f t
Ma rke t i ng  P rog ram 's  boo th  i n  t he  New  Yo rk
In te rna t i ona l  G i f t  Fa i r.  He re ,  he r  comp le te  l i ne  ,
eve r y th i ng  f r om   sca r ves  and  shaw ls ,  a l l  s i zes  o f
co t t on  bags ,  casua l  r eso r t  wea r  f o r  adu l t s ,
ap rons ,  socks ,  and  even  cus tom des igned  baby
wea r  i t ems  a re  ma rke ted  t o  t he  a lmos t  45 ,000
in te rna t i ona l  who lesa le  buye rs  t ha t  a t t end  t he
N e w  Yo r k  s h o w.

 Bes t  se l l i ng  co l o r s  and  pa t t e rns  a re
b r i gh t  and  a lways  f un  w i t h  comb ina t i ons  l i ke  ho t
p i nk  and  o range  t a l l  ch i ckens ,  coba l t  and  azu re
ho rses ,  and  sp r i ng  g reen  pea  pods  t o  name  a
few.  The  f u l l  r ange  o f  Cohen ' s  sk i l l s  a re
demons t ra ted  when  she  c rea tes  e l egan t  hand
d rawn  one -o f - a - k i nd  wa l l  hang ings .  Tas te fu l
Hanukka   i t ems  a re  a l so  ava i l ab l e  f o r  t he
upcom ing  Jew i sh  ho l i day.   Ga i l  Cohen  Des igns  i s
a  member  o f  t he  cu r ren t  P l a t i num 10  g roup  w i t h i n
the  Ken tucky  Cra f t  Marke t i ng  P rog ram.  Con tac t
i n f o rma t i on  i s :

Ga i l  Cohen  Des igns ,  309  Cass idy  Avenue ,
Lex ing ton ,  KY  40502 -2559

(859 )  269 -5724
Ema i l :  ga i l sa r t@wor l dne t . a t t . ne t
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MEET THE RETAILER:

Mu lber ry  Junc t ion
Madisonv i l l e ,  KY

 O f f e r i ng  2 ,200  squa re  f ee t  o f  r e ta i l  space ,  t h i s
K e n t u c k y  C o l l e c t i o n  p i l o t  s t o r e  i s  s i t u a t e d  i n  t h e
m idd le  o f  down town  Mad i sonv i l l e .  "Cen te r  St ree t  i s  a
o n e  w a y  s t r e e t " , s a y s  Va l  D r e u s i c k e ,  o w n e r.  " Yo u  h a v e
to  go  by  he re  whe the r  you ' r e  go ing  t o  Wa l -Ma r t ,  t he
b a n k ,  o r  t o  c h u r c h .  M y  j o b  i s  t o  m a k e  t h e m  s t o p  a n d
c o m e  i n t o  t h e  s t o r e . "  D r e u s i c k e  h a s  b e e n  d o i n g  t h i s  f o r
f i ve  yea rs  i n  t he  cu r ren t  l oca t i on  and  two  yea rs  be fo re
t h a t  a t  a n o t h e r  l o c a t i o n .

She  rep resen ts  ove r  30  vendors  o f  Ken tucky
p r o d u c t s .   F o r  t h e  p a s t  s e v e n  y e a r s  D r e u s i c k e  h a s
t a k e n  t h e  o p p o r t u n i t y  t o  s a y  t h a n k s  t o  h e r  " c u s t o m e r s
t h a t  t u r n  i n t o  f r i e n d s . "  S h e  r e c e n t l y   h o s t e d  a  s p e c i a l
i nv i t a t i on -on ly  p remie re  and  open  house  fo r  he r
c u s t o m e r s .  M u l b e r r y  J u n c t i o n  i s  o n e  o f  t h i r t e e n
K e n t u c k y  C o l l e c t i o n  p i l o t  s t o r e s  c h o s e n  t o  p a r t i c i p a t e
i n  t h e  p r o j e c t . P r o d u c t s  i n  t h e  C o l l e c t i o n  r e p r e s e n t
q u a l i t y,  m o d e r a t e l y  p r i c e d  K e n t u c k y  c r a f ts ,  f o o d ,
b o o k s ,  m u s i c ,  a n d  v i s u a l  a r t .


